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LEARNING OBJECTIVES

By the end of the semester, students will be able to:

1. Acknowledge the main concepts and studies concerning political culture, behavior, and attitudes.

2. Comprehend and examine politicians and voters’ behaviors.

3. Reflect on political communication as an aspect that influences practices and actions in
contemporary democracies.

CLASSROOM METHODOLOGY PROCEDURES

Each week, students will be expected to:

Attend the lectures.

Read mandatory texts.

Participate in the discussion in all class sections.
Complete and submit all assignments by due dates.

AN =

COURSE SCHEDULE

Unit 1 — Political Culture.

Unit 2 — Political Behavior.

Unit 3 — Political Communication.

GRADING

Evaluation of students enrolled in this course follows the criteria stated below:
- Midterm Exam: 40% of the final grade.

- Final Exam: 40% of the final grade.

- Take-Home Practical Exercise 1: 10% of the final grade.

- Take-Home Practical Exercise 2: 10% of the final grade.
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+ Other texts assigned by the professor.
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